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ABSTRACT  

Job's tears (Hanjeli) is a local food commodity developed as the economic base of the 
community in Hanjeli Tourism Village, Waluran Mandiri, Sukabumi Regency. This study 
aims to describe the supply chain pattern of Job's tears (Hanjeli) products, including product, 
financial, and information flows. The study employed a descriptive qualitative approach, with 
data collected through observation and in-depth interviews. Research informants consisted of 
farmers who are members of Women Farmer Groups (KWT) and Farmer Groups (Poktan), 
production house managers, and Hanjeli Tourism Village administrators. The results show 
that product flow moves from KWT and Poktan farmers to production houses, then to Hanjeli 
Tourism Village, and finally to visitors as end consumers. Financial flows run from visitors to 
the tourism village management, then to production houses, and become income for KWT and 
Poktan members. Information flow operates in a two-way manner to support coordination 
among actors. This supply chain pattern reflects the dual role of local actors as producers and 
processors, without intermediaries, allowing the full value of hanjeli products to be enjoyed by the 
local community and supporting the economic sustainability of the tourism village. 

Keywords: Job’s tears; local food;  supply chain; tourism village  
 

ABSTRAK 
Hanjeli merupakan komoditas pangan lokal yang dikembangkan sebagai basis ekonomi masyarakat 

di Desa Wisata Hanjeli, Waluran Mandiri, Kabupaten Sukabumi. Penelitian ini bertujuan untuk 

menggambarkan pola rantai pasok komoditas hanjeli yang mencakup aliran barang, aliran 

keuangan, dan aliran informasi. Penelitian menggunakan pendekatan deskriptif kualitatif dengan 

pengumpulan data melalui observasi dan wawancara mendalam. Informan penelitian terdiri atas 

petani anggota Kelompok Wanita Tani (KWT) dan Kelompok Tani (Poktan), pengelola rumah 

produksi, serta pengelola Desa Wisata Hanjeli. Hasil penelitian menunjukkan bahwa aliran barang 

berlangsung dari petani KWT dan Poktan ke rumah produksi, kemudian ke Desa Wisata Hanjeli, 

dan berakhir pada pengunjung sebagai konsumen akhir. Aliran keuangan berjalan dari 

pengunjung ke pengelola desa wisata, kemudian ke rumah produksi, dan menjadi pendapatan bagi 

anggota KWT dan Poktan. Aliran informasi berlangsung secara dua arah untuk mendukung 

koordinasi antarpelaku. Pola rantai pasok ini menunjukkan adanya peran ganda pelaku lokal 

sebagai produsen dan pengolah tanpa melibatkan pedagang perantara, sehingga nilai tambah 

produk hanjeli sepenuhnya dinikmati oleh masyarakat lokal dan mendukung keberlanjutan 

ekonomi desa wisata. 

Kata kunci: Desa wisata;hanjeli; rantai pasok; pangan lokal 
 

INTRODUCTION 

Tourism villages are a rural 

development approach that positions 

local communities as key actors in 

managing their region's potential. The 

concept of tourism villages is not solely 

focused on tourism activities but also 

integrates social, economic, cultural, 
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and environmental aspects in a 

sustainable manner (Putra et al., 2025). 

Through tourism villages, local 

economic activity can grow alongside 

efforts to conserve resources and 

improve community welfare. Research 

by Risdawati & Hermansah (2022) 

shows that tourism villages can 

encourage local job creation and 

strengthen the village economy 

through community involvement in 

various productive activities based on 

local potential.  

One form of development is a 

tourism village based on agriculture 

and local food. This model utilizes the 

agricultural sector not only as a food 

source but also as an educational tourist 

attraction and a driver of the creative 

economy. Cultivation, processing, 

marketing, and tourism activities are 

integrated into a mutually supportive 

system. Cors-iglesias et al. (2023) state 

that integrating agriculture and 

tourism (agritourism) can increase 

product value while shortening the 

distribution chain between producers 

and consumers. In this context, local 

food plays a strategic role as the basis 

for tourism village development. 

Besides reflecting regional identity, 

local food has economic potential when 

managed in an integrated manner from 

upstream to downstream. Its 

development can increase income 

through product processing and direct 

marketing to tourists. Utami et al. 

(2023) stated that the utilization of local 

food integrated with community 

economic activities contributes to 

strengthening food systems and 

increasing household incomes. 

One local food commodity with 

potential for development in the 

context of tourism villages is job's tears 

(Coix lacryma-jobi L.). Job's tears are a 

cereal crop that contains carbohydrates, 

protein, fiber, and bioactive 

compounds beneficial for health 

(Mayasti et al., 2021). Job's tears also 

have agronomic advantages due to 

their adaptability to various soil 

conditions (Dwipa & Martinsyah, 

2022). Research by Azzahra et al. (2022) 

showed that job's tears have the 

potential to be developed as an 

alternative food commodity and raw 

material for value-added processed 

products at the local level. 

In Sukabumi Regency, 

specifically Waluran Mandiri Village, 

job's tears are being developed as a 

superior commodity through the 

concept of the Job's Tears Tourism 

Village. The development integrates 

cultivation, educational tourism, 

processing, and product marketing to 

tourists. Products include rice, dodol 
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(sweet sticky rice), rice crackers 

(rengginang), job's tears (rice hanjeli ), 

and non-food products such as soap 

and crafts. All activities involve local 

communities, particularly Farmer 

Groups (Poktan) and Women Farmer 

Groups (KWT), as key actors in the 

production and distribution system. 

In developing a tourism village 

based on superior commodities, 

understanding supply chain patterns is 

crucial. The supply chain connects 

various actors, from input providers 

and farmers to processors and end 

consumers. A well-managed supply 

chain will impact product availability, 

quality, cost efficiency, and business 

sustainability (Hendrawan & Nasution, 

2024). Conceptually, the supply chain 

encompasses the interconnected flows 

of goods, financial, and information 

that must be managed in an integrated 

manner (Purnama et al., 2021). The flow 

of goods describes the movement of 

products from upstream to 

downstream, the financial flow 

indicates the movement of payments 

from consumers to producers, while the 

flow of information serves as a means 

of coordination between supply chain 

actors. 

Agricultural product supply 

chains exhibit unique characteristics, 

including perishability, seasonal 

dependence, and fluctuations in 

harvest volume and quality (Fauziah et 

al., 2021). In the context of tourist 

villages, supply chains must also adapt 

to dynamic tourist demand. Research 

by Renaldi et al. (2025) shows that 

shorter agricultural supply chains 

integrated with local markets tend to 

provide greater economic benefits for 

producers than conventional supply 

chains. 

Although various studies have 

examined agricultural product supply 

chains, studies on the supply chain 

patterns of job's tears (jasmine) in the 

context of tourist villages remain 

limited. Research on tourist villages 

generally focuses on aspects of tourism 

and community empowerment, while 

analysis of the flow of goods, finance, 

and information for primary 

commodities has been limited. Based 

on this, this study focuses on the supply 

chain patterns of job's tears (jasmine) in 

the Waluran Mandiri Hanjeli Tourism 

Village, Sukabumi Regency. The 

research questions include describing 

the flow of goods, finance, and 

information. This researchThis study 

aims to comprehensively describe the 

supply chain patterns of job's tears. The 

results are expected to contribute to 

academic research and serve as a 

reference for tourism village managers, 
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local governments, and agribusinesses 

in the sustainable management of local 

commodity supply chains. 

RESEARCH METHODS 

This study used a qualitative 

descriptive approach to describe and 

deeply understand the supply chain 

patterns of job's tears (jasmine) in the 

Hanjeli Tourism Village. A qualitative 

approach was chosen because this study 

focuses on the processes, flows, and 

activities of the supply chain, which 

require a contextual understanding and 

in-depth exploration of the 

phenomenon under study (Sugiyono, 

2022). 

The study was conducted in the 

Hanjeli Tourism Village, Waluran 

Mandiri Village, Waluran District, 

Sukabumi Regency, West Java. The 

location was selected purposively, 

considering that the village is 

developing job's tears as a leading 

commodity while integrating it with 

tourism village activities that involve 

the local community in all stages of the 

supply chain. 

Informants were selected using 

purposive sampling, which involves 

selecting informants based on specific 

criteria relevant to the research 

objectives (Abubakar, 2021). The 

informants included job-tear farmers 

who are members of the Women's 

Farmers Group (KWT) and the Farmers' 

Group (Poktan), job production house 

managers, and Hanjeli Tourism Village 

managers who coordinate and market. 

The number of informants was 

determined based on the principle of 

data saturation, which means the data 

collection process is stopped when the 

information obtained is repetitive and 

no new findings are found (Guest et al., 

2020). 

The data collection techniques 

used included observation and 

interviews. Observations were 

conducted by directly observing the 

job's tears supply chain activities, from 

cultivation on farmers' fields to 

processing at production facilities, and 

from product displays to sales in the 

Hanjeli Tourism Village. In-depth semi-

structured interviews were conducted 

using interview guidelines to gather 

information on the flow of goods, 

financial flows, information flows, and 

activities at each stage of the supply 

chain. 

The research instruments used 

consisted of observation and interview 

guidelines, developed based on the 

supply chain concept. These 

instruments included questions about 

the flow of goods, financial flows, and 

information, as well as activities at the 



Jurnal Hexagro. Vol. 10. No. 2. August 2026   P-ISSN: 2459-269E-ISSN: 2686-3316 
DOI: 10.36423/hexagro.v10i2.2668 
 

 

109 

 

upstream, internal, and downstream 

stages. To support data collection, this 

study also used a voice recorder, a 

camera, and stationery. 

Data analysis was conducted 

using qualitative descriptive analysis 

using the interactive analysis model 

proposed by Miles & Huberman (2014), 

which includes three main stages. The 

first stage is data reduction, the process 

of selecting and simplifying research 

data to align with the research focus. 

The second stage is 

 

data presentation, which 

involves organizing the data into 

descriptive narratives, tables, and 

supply chain mapping. The third stage 

is drawing conclusions, which involves 

interpreting the data to obtain an 

overview of the supply chain pattern for 

the job's tears (jaw millet) commodity in 

the Hanjeli Tourism Village. 

Furthermore, this study 

employed supply chain mapping 

techniques to visualize the flow and 

activities within the job's supply chain 

(Jaws Millet). Mapping was conducted 

by identifying actors at each stage, the 

types of flows occurring, and the 

activities undertaken. The mapping 

results are presented in diagram form to 

facilitate a comprehensive 

understanding of the supply chain 

pattern. 

To ensure data validity, source 

triangulation was used, comparing data 

obtained from various informants, such 

as farmers, processors, and tourism 

village managers, to ensure consistency 

of information. Furthermore, member 

checking was conducted by confirming 

interview results and the researcher's 

interpretations with informants to 

ensure the data obtained accurately 

reflected field conditions. 

RESULT AND DISCUSSION 

Overview of the Hanjeli Tourism 
Village 
 

The Hanjeli Tourism Village is 

located in Waluran Mandiri Village, 

Waluran District, Sukabumi Regency. 

This village develops hanjeli as a 

superior commodity and serves as a 

basis for community economic 

development and a tourist attraction 

(Musyaffa et al., 2025). The development 

of the Hanjeli Tourism Village is driven 

by the potential of suitable land for 

hanjeli cultivation and the local 

community's initiative to improve 

welfare through the development of an 

agriculture-based creative economy. 

The Hanjeli Tourism Village offers an 

educational tourism concept that 

provides visitors with an experience to 
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observe and learn about the 

comprehensive hanjeli production 

process. Visitors can observe hanjeli 

cultivation directly on the land, 

participate in demonstrations of hanjeli 

processing into various products, and 

purchase hanjeli products as souvenirs. 

To support the implementation 

of this educational tourism concept, the 

Hanjeli Tourism Village implements a 

management structure that involves 

various community groups in an 

integrated manner. Hanjeli farmers are 

members of the Women's Farmers 

Group (KWT) and the Farmers Group 

(Poktan), which not only act as raw 

material producers but also participate 

in processing and management 

activities within the tourism village. 

This management model creates 

integrated roles by involving the same 

actors across the supply chain, from 

production to marketing. 

This management structure is 

implemented through a production 

house managed by the community, 

specifically members of the KWT 

(Cultivation Group) and Poktan 

(Farmers Group). The production house 

in Hanjeli Tourism Village consists of 

several units, each specializing in 

processing specific products, such as 

hanjeli rice, hanjeli dodol (sweet potato 

flakes), hanjeli rengginang (rice 

crackers), hanjeli soap, and hanjeli 

bracelets. Processing is carried out using 

simple equipment but adhering to 

established hygiene and quality 

standards. All products produced by the 

production house are distributed to 

Hanjeli Tourism Village and are not sold 

independently by the production house. 

The Hanjeli House serves as an 

information center, product display 

area, and the main sales outlet in the 

tourist village. Through this system, 

visitors can view the various hanjeli 

products available and purchase them 

directly or as part of a tour package. 

These tour packages generally include 

specific hanjeli products, such as hanjeli 

porridge as an appetizer and hanjeli 

bracelets as souvenirs for each visitor. 

Job's Tears Supply Chain Flow Pattern 

The job's tears supply chain flow 

pattern in Hanjeli Tourism Village 

consists of interconnected goods, 

financial, and information flows. Goods 

flow from upstream to downstream, 

from farmers to end consumers, as a 

form of physical product distribution. 

Financial flows flow from downstream 

to upstream as payment for traded 

products, while information flows in 

both directions to convey price, 

demand, and product quality data to 

support coordination between 

stakeholders.
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Figure 1. Job's Tears (Hanjeli) Supply Chain Flow 

Where: 
 = Aliran Barang  = Aliran Keuangan  = Aliran Informasi  

  

Flow of goods 

The flow of goods in the job's job 

supply chain in Hanjeli Tourism Village 

follows a distribution pattern that 

begins with farmers who are members 

of the Women's Farmers Group (KWT) 

and Farmer Group (Poktan), then 

continues to the production house, then 

to the Hanjeli Tourism Village, and 

finally ends with visitors as the final 

consumers. The production process 

begins in the cultivated fields managed 

by KWT and Poktan members. After 

several months of planting, job's job is 

harvested as unhusked rice. The 

harvested job is then distributed directly 

to the production house without 

intermediaries. This is possible because 

the KWT and Poktan members who 

cultivate job's job are the same 

individuals as the production house 

managers, resulting in an integrated role 

in the supply chain. 

At the production house, job's 

job undergoes a transformation process 

into various products with higher added 

value. The processing is tailored to the 

characteristics and specifications of the 

desired product. To produce job's job 

rice, a series of processes are carried out, 

including hulling, cleaning, and sorting, 

resulting in ready-to-consume job's job. 

Hanjeli dodol is made by cooking 

hanjeli rice with brown sugar and 

coconut milk, a technique that requires 

special expertise to achieve the right 

texture. Hanjeli rengginang is made by 

mixing hanjeli rice with spices, forming 

or molding, drying in the sun, and 

frying. Hanjeli soap is produced by 

extracting oil from hanjeli seeds, which 

is then mixed with soap-making 

ingredients. Hanjeli bracelets, 

meanwhile, are made from hanjeli 

seeds, which undergo a process of 

cleaning, sanding, hollowing, and 

assembling into accessories. 

Once the finished products are 

produced, all products from the various 

production houses are distributed 

centrally to the Hanjeli Tourism Village, 

specifically to the Hanjeli House, which 
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serves as a display and sales center. 

These products are then distributed to 

visitors through two different 

distribution channels. The first 

distribution channel is a direct sales 

system where products are displayed in 

a display case and visitors can make 

purchases according to their needs. The 

second distribution channel is through 

integration into tour packages, where 

several products, such as millet porridge 

and millet bracelets, are included in the 

tour packages purchased by visitors, so 

visitors automatically receive them as 

part of their travel experience. 

The resulting flow pattern 

demonstrates the characteristics of a 

short food supply chain, where the 

distance between producers and end 

consumers is minimized. Short supply 

chains offer various advantages, such as 

better product transparency, better 

quality assurance, and closer 

relationships between producers and 

consumers (Jia et al., 2024). Another 

unique feature of the flow of goods in 

this system is the vertical integration, 

where the same actors are involved in 

various stages of the supply chain, from 

production to distribution. This differs 

from conventional agricultural product 

supply chains, which generally involve 

different actors at each stage, such as 

farmers, collectors, traders, processors, 

and retailers (Dharmawati et al., 2020). 

Vertical integration offers advantages in 

the form of better coordination, reduced 

transaction costs, and more consistent 

quality control throughout the supply 

chain. A vertical integration system in 

the local food supply chain can also 

improve operational efficiency and 

ensure better product traceability, 

thereby increasing consumer confidence 

in the products offered. 

 

 
Figure 2. Flow of Job's tears (Hanjeli) 

 

Financial Flow 

The financial flow in the job's 

tears supply chain in Hanjeli Tourism 

Village runs from downstream to 

upstream, from visitors to Hanjeli 

Tourism Village, then to the production 

house, and finally to the KWT and 

Poktan members. The flow begins when 

visitors make payments to Hanjeli 

Tourism Village, either for direct 
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product purchases or for tour packages 

that include job's tears. The village 

accepts cash or bank transfers. Prices for 

products and tour packages are 

determined through coordination 

meetings, taking into account 

production costs, market prices, and 

reasonable profit margins. 

The flow begins when visitors 

make payments to Hanjeli Tourism 

Village, either for direct product 

purchases or for tour packages that 

include job's tears. The village accepts 

cash or bank transfers. Prices for 

products and tour packages are 

determined through coordination 

meetings, taking into account 

production costs, market prices, and 

reasonable profit margins. 

After receiving payments from 

visitors, Hanjeli Tourism Village then 

pays the production house for the 

delivered products. Payments to the 

production house are made 

periodically. The payment amount 

includes compensation for the job's raw 

materials and for processing services 

provided by the production house. The 

purchasing price determination 

mechanism among production houses is 

based on mutual agreement, taking into 

account production costs and the value-

added contribution from processing. 

The payment received by the 

production house ultimately represents 

income for the KWT (Women's Group) 

members and the farmer's group 

(Poktan) that operates it. Because the 

person who grows and processes the 

hanjeli is the same, this payment 

includes dual compensation as the 

farmer providing the raw materials and 

the processor providing the processing 

services. This dual role model reflects 

vertical integration in the supply chain, 

enabling actors to obtain greater 

economic benefits. 

The price structure at each level 

demonstrates increasing value-added 

from upstream to downstream. 

Unhusked hanjeli has a certain value at 

the farmer level; after processing into 

products like hanjeli dodol (sweetened 

hanjeli), its value increases; and when 

sold to visitors at the Hanjeli Tourism 

Village, its value increases even further. 

This increase in value reflects the added 

value created by processing and 

marketing. 

Research by Saputra et al. (2018) 

on value chain analysis emphasizes the 

importance of equitable distribution of 

added value in the supply chain for the 

economic sustainability of actors. In the 

context of Hanjeli Tourism Village, the 

existing financial flow model has 

optimized the distribution of added 



Jurnal Hexagro. Vol. 10. No. 2. August 2026   P-ISSN: 2459-269E-ISSN: 2686-3316 
DOI: 10.36423/hexagro.v10i2.2668 
 

 

114 

 

value to the local community, especially 

KWT and Poktan members who act as 

producers and processors.

 

Figure 3. Aliran Keuangan Hanjeli 
 
Information Flow 

The flow of information in the 

job's tears supply chain in Hanjeli 

Tourism Village is two-way and plays a 

crucial role in maintaining coordination 

between actors. The flow of information 

from downstream to upstream includes 

information on market demand, 

consumer preferences, and production 

needs. This information is obtained 

from visitors to the tourism village, both 

through direct interactions and through 

social media. The input received 

includes the most popular product 

types, suggestions for quality 

improvements, and requests for new 

product development, which are then 

compiled by the Hanjeli Tourism Village 

management. The information received 

from visitors is then forwarded by the 

tourism village management to the 

production house as a production order. 

This communication includes the 

product type, quantity required, and 

delivery time. Based on this order 

information, the production house plans 

its raw material requirements for job's 

tears. Furthermore, internal 

coordination between KWT (Women's 

Group) and Poktan (Farmer Group) 

members allocates job's tears from each 

member's land to the production house 

that needs it. This pattern demonstrates 

that the flow of information plays a key 

role in decision-making at every stage of 

production. 

In addition to the flow of 

information from downstream to 

upstream, information also flows from 

upstream to downstream. This flow 

includes information on raw material 

availability, production capacity, and 

product condition and quality. Farmers 

provide the production house with 

harvest schedules, estimated yield 

volumes, and the quality of the resulting 

hanjeli. This information serves as the 

basis for the production house's 

processing plans. The production house 

then provides the Hanjeli Tourism 

Village management with information 

on product availability and estimated 

turnaround times, which is used for 
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inventory planning and tour package 

management. 

The communication channels 

used for this information flow are quite 

diverse. Formal communication is 

conducted through regular coordination 

meetings involving the tourism village 

management, representatives of the 

production house, and the 

administrators of KWT (Women's 

Group) and Poktan (Farmer Group). 

These meetings are used to discuss sales 

evaluations, production planning, task 

allocation, and strategic decision-

making. Informal communication also 

occurs through WhatsApp groups that 

connect all supply chain actors, enabling 

rapid, flexible information 

dissemination. Face-to-face 

communication is also frequent because 

the supply chain actors are located 

relatively close to one another. 

The Hanjeli Tourism Village 

management records information, 

including sales data, product stock, 

orders to the production house, and the 

number of visitors. This recorded 

information is used as the basis for 

production planning and marketing 

activities. Although the recording 

system is still rudimentary, the available 

information has been able to support the 

coordination and smooth operation of 

the supply chain as a whole. 

Effective information flow is a 

crucial factor in supply chain success. 

Alhamda & Wahyuningsih (2023) 

emphasize that information sharing is 

key to effective supply chain 

management. In the context of Hanjeli 

Tourism Village, geographic proximity 

and social relationships between 

stakeholders facilitate communication 

and expedite information 

dissemination. Furthermore, a high 

level of trust within the community 

contributes to the smooth flow of 

information without significant 

obstacles. 

Gambar 4. Aliran Informasi Hanjeli 

 
CONCLUSION  

The supply chain for job's tears 

at the Hanjeli Waluran Mandiri Tourism 

Village is vertically integrated, 

eliminating the need for intermediaries. 

Goods flow from farmers (KWT and 

Poktan) to production facilities, then to 

the tourism village, and finally to 

consumers. Financial flows from 

consumers to managers, then to 
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production facilities, generating income 

for both farmers and processors. 

Information flows in both directions 

between actors through direct 

coordination and communication 

channels. This pattern allows added 

value to remain local and supports the 

community's economic sustainability. 

Authors declaration 

The authors hereby declare that this 

research is original work conducted 

independently by the authors. This 

manuscript has not been published or 

submitted to any other journal. All 

authors have made significant 

contributions to this research and 

approved the final manuscript. Consent 

to participate 

Authors are agreed  

Consent to publication 

The authors agree to publish this data  

Conflict of interest  

There are no conflicts of interest 

associated with this publication. 

REFERENCES 

Abubakar, R. (2021). Pengantar 
Metodologi Penelitian. SUKA 
Press UIN Sunan Kalijaga.  

Alhamda, M. E., & Wahyuningsih, T. 
(2023). The Impact of 
Information Sharing on Supply 
Chain Performance Mediated 
by Company Relationships. 
Jurnal Manajemen Dan 
Kewirausahaan, 11(1). 
https://doi.org/10.26905/jmdk.v

11i1.10029. 

Asir, M., Nendissa, S. J., Sari, P. N., 
Indriana, Y. H. G. A. Z. Indriani, R., 
Nurdiana, Hakim, A. R., Kristini, 
W., S., A. T., Ratri, W. S., & 
Soeyatno, R. F. (2022). Ekonomi 
Pertanian. In E. Damayanti (Ed.), 
Widina Bhakti Persada Bandung (1st 
ed., Vol. 3, Issue 1). Widina Bhakti 
Persada Bandung. 

Azzahra, S. A., Septiani, N. N., & 
Nikmah, L. (2022). The Feasibility 
Analysis Of Hanjeli Farming 
(Case Study: Waluran Mandiri 
Village, Sukabumi District, West 
Java). Agrisocionomics: Jurnal Sosial 
Ekonomi Dan Kebijakan Pertanian, 
6(2), 367–373 

Bellitürk, K., Sundari, R. S. (2023). The 

Power of Earthworm: 
Vermicompost drives Sustainable 
Agriculture. Books. Earthworm 
Technology in Organic Waste 
Management. Elsevier. 1:307-321. 
ISBN: 978-0-443-16050-9. 
https://doi.org/10.1016/B978-0-
443-16050-9.00018-9 

Cors-iglesias, M., Armesto-López, X. 
A., & Gómez-Martín, M. B. 
(2023). Agritourism 
Accommodation and the 
Revaluation of the Local 
Agrifood Product in the 
Context of Global Change. 
Land, 12(2067). 

Dharmawati, M. S., Guritno, A. D., & 
Yuliando, H. (2020). 
Penyusunan Strategi Rantai 
Pasok Komoditas Sayur 
Menggunakan Analisis 
Struktur Biaya Logistik. 
Industria: Jurnal Teknologi Dan 
Manajemen Agroindustri, 9(3), 
217–227. 

Dwipa, I., & Martinsyah, R. H. (2022). 
Exploration And 

https://doi.org/10.1016/B978-0-443-16050-9.00018-9
https://doi.org/10.1016/B978-0-443-16050-9.00018-9


Jurnal Hexagro. Vol. 10. No. 2. August 2026   P-ISSN: 2459-269E-ISSN: 2686-3316 
DOI: 10.36423/hexagro.v10i2.2668 
 

 

117 

 

Characterization Of Hanjeli 
Nutfah Plasma ( Coix Lacrima-
Jobi L) In West Sumatra 
Province. Jurnal Agronomi 
Tanaman Tropika, 4(1), 75–86. 

FAO. (2023). The State of Food and 
Agriculture 2023. Revealing the 
true cost of food to transform 
agrifood systems. UN-FAO. 
https://doi.org/10.4060/cc7724en 

Fauziah, R., Astutiningsih, E. T., & 
Rini, N. K. (2021). Efisiensi 
Kinerja Kantai Pasok Beras 
Organik “ Beras Raos .” Jurnal 
Sosial Ekonomi Pertanian, 17(3), 
1–10. 

Guest, G., Namey, E., & Chen, M. 
(2020). A Simple Method to 
Assess and Report Thematic 
Saturation in Qualitative 
Research. Plos One, 15(5), 1–17. 
https://doi.org/10.1371/journa
l.pone.0232076 

Hendrawan, D., & Nasution, S. (2024). 
Analisis Rantai Pasok ( Supply 
Chain ) Cabai Merah ( Capsicum 
Annuum L . ) Di Desa Sempajaya 
Kecamatan Berastagi Kabupaten 
Karo. ATHA: Jurnal Ilmu Pertanian, 
2(2), 109–118 

Jia, F., Shahzadi, G., Bourlakis, M., & 
John, A. (2024). Promoting 
resilient and sustainable food 
systems: A systematic literature 
review on short food supply 
chains. Journal of Cleaner 
Production, 435. 
https://doi.org/https://doi.org/
10.1016/j.jclepro.2023.140364 

Kusumasari, B. (2016). Climate Change 
and Agricultural Adaptation in 
Indonesia. Mimbar, 32(2), 243–253. 

Mubarok, R. S., Heryadi, D. Y., Hidayati, 
R., Sundari, R. S. (2025). 
Comparison of Organic Rice Crops 

Income before and after Fuel Price 
Increase. Agricola, 15(2), 167-175. 

Mayasti, N. K. I., Iwansyah, A. C., 
Indriati, A., Ekafitri, R., & 
Adriana, Y. (2021). Nutritional 
and physical properties of three 
varieties of Hanjeli ( Coix 
lacryma-Jobi ) flour for food 
diversification and application 
uses. IOP Conf. Series: Earth and 
Environmental Science. 
https://doi.org/10.1088/1755-
1315/733/1/012132 

Musyaffa, M. Y., Mila, A. N., & Hilma, 
E. (2025). Peran Desa Wisata 
Hanjeli Dalam Pemberdayaan 
Petani Perempuan Dan 
Peningkatan Pendapatan 
Rumah Tangga (Studi Kasus Di 
Desa Wisata Hanjeli Desa 
Waluran Mandiri Kecamatan 
Waluran Kabupaten Sukabumi). 
Jurnal Ilmiah Mahasiswa 
AGROINFO GALUH, 12(3), 1406–
1418 

Ngadi, N., Zaelany, A. A., Latifa, A., 
Harfina, D., Asiati, D., Setiawan, B., 
Ibnu, F., Triyono, T., & 
Rajagukguk, Z. (2023). Challenge 
of Agriculture Development in 
Indonesia: Rural Youth Mobility 
and Aging Workers in Agriculture 
Sector. Sustainibility, 15(2), 922. 
https://doi.org/doi.org/10.3390/
su15020922 

OECD. (2023). Agricultural Policy 
Monitoring and Evaluation 2023. 
OECD Publishing. 
https://doi.org/10.1787/b14de47
4-en 

Oktania, A., Suyono, & Sutanto, A. 
(2021). Analisis Kelayakan 
Usahatani Padi Sawah Apung 
pada Lahan Sawah Rawan Banjir di 
Kabupaten Banyumas. Jurnal 
Ekonomi Pertanian Dan Agribisnis, 

https://doi.org/10.4060/cc7724en


Jurnal Hexagro. Vol. 10. No. 2. August 2026   P-ISSN: 2459-269E-ISSN: 2686-3316 
DOI: 10.36423/hexagro.v10i2.2668 
 

 

118 

 

5(3), 762–775. 
https://doi.org/10.21776/ub.jepa.
2021.005.03.14 

Padjari, I., Sundari, R. S., Umbara, D. S. 

(2021). Hubungan antara Peran 
Penyuluh Pertanian dengan Partisi 
Petani dalam Usahatani Padi 
Hitam di Kelurahan Cikalang, 
Kecamatan Tawang, Kota 
Tasikmalaya. Mimbar Agribisnis. 
7(2), 1537-1544 

Purnama, A., Noor, T. I., & Yusuf, M. 
N. (2021). Analisis Rantai Pasok 
Cabai Rawit Di Desa Ciandum, 
Kecamatan Cipatujah, 
Kabupaten Tasikmalaya. Jurnal 
Ilmiah Mahasiswa AGROINFO 
GALUH, 8(2), 313–323. 

 
Renaldi, E., Pardian, P., & 

Kuswatim, S. H. (2025). Analisis 
Efisiensi Struktur Rantai Pasok 
Agribisnis Cabai Merah Besar 
Di Desa Sindulang, Kabupaten 
Sumedang. Jurnal Pertanian 
Agros, 27(3), 346–354. 

Risdawati, & Hermansah, T. (2022). 
The Impact Of Local Potential-
Based Community 
Empowerment Through The 
Tourism Village Program In 
Cikolelet Village, Cinangka 
District, Serang-Banten 
RegencyThe Impact Of Local 
Potential-Based Community 
Empowerment Through The 
Tourism Village Program In Ci. 
Ijtimaiyya: Jurnal Pengembangan 
Masyarakat Islam, 15(2), 169–190. 

Saputra, H., Nazir, N., & Yenrina, R. 
(2018). Nilai Tambah yang Adil 
pada Pelaku Rantai Pasok 
Gambir di Sumatera Barat. 
Industria: Jurnal Teknologi Dan 
Manajemen Agroindustri, 7(3), 
170–180. 

Sinaga, R., Noravika, M., Herawati, 

Widiastuti, M. M. D., Sukmaya, S. 

G., S., N. M. W., Noviana, R., 
Rizkiyah, N., Nurliah, Wijayati, P. 
D., Putri, T. A., Fathin, S., Liana, L., 
& Zainuddin, A. (2024). Ilmu 
Usahatani (R. Sinaga (ed.); 1st ed.). 
Widina Media Utama. 

Sundari, R.S., Umbara, D. S., Hidayati, 

R., Fitriadi, B. W. (2021). Peran 
Penyuluh Pertanian terhadap 
Produksi Padi Sawah di Kabupaten 
Tasikmalaya. Agriekonomika, 10(1), 
59–67. 

Sundari, R. S., Fitriadi, B. W. (2024). 

Groundwork for Understanding 
the Principles and Importance of 
Sustainable Agriculture. 
Fundamental Sustainable 
Agriculture. IKSAD Publishing 
House. 29-66. ISBN: 978-625-367-
977-4, 
http://dx.doi.org/10.5281/zenod
o.14382979 

Nurhayati, N., Fitriadi, B, W., Sundari, 
R. S. (2025). Faktor-faktor yang 
Mempengaruhi Kepuasan 
Pengunjung Agrowisata Taman 
Hati Farm Kota Tasikmalaya. 
Jurnal Multidisiplin Dehasen 
(MUDE). 4(1): 13-22. 

Statistics Indonesia. (2025). Laporan 

Perekonomian Indonesia 2024. 
Statistics Indonesia. 

Sundari, R. S., Jakiyah, U., Hidayati, R., 

Umbara, D. U., Fitriadi, B. W. 
(2024). Channel Chain Analysis 
and Efficiency of Honey Marketing 
at MSMEs Al Halif in Tasikmalaya 
District, West Java, Indonesia. 3rd 
Bilsel International World Science 
and Research Congress 17-18 
February 2024. ASTANA 
PUBLICATION; ISBN 978-625-
6501-64-5. 

Sundoro, M. G., Sundari, R. S., Jakiyah., 
U. 2024. Analisis Saluran 

http://dx.doi.org/10.5281/zenodo.14382979
http://dx.doi.org/10.5281/zenodo.14382979


Jurnal Hexagro. Vol. 10. No. 2. August 2026   P-ISSN: 2459-269E-ISSN: 2686-3316 
DOI: 10.36423/hexagro.v10i2.2668 
 

 

119 

 

Pemasaran Madu pada UMKM 
Lebah Madu Murni Al Halif di 
Manonjaya, Kabupaten 
Tasikmalaya. Botani: Publikasi Ilmu 
Tanaman dan Agribisnis. 1(3): 78-88. 

Utami, N. G. M. K., Purnamasari, R. P., 
Suparman, M., Affandi, D., & 
Roesfian, E. (2023). Identification 
of Potential and Development of 
Food and Beverages Made from 
Agricultural Products in 
Cisangkal Tourism Village. 
BARISTA: Journal of Language and 

Tourism Studies, 10(2), 180–189. 
https://doi.org/10.34013/barista.
v10i02.1356 

World Bank. (2024). Unleashing 
Indonesia's Business Potential. 

 
 
 

 


